Abstract. Corporate social responsibility is increasingly becoming the only way to sustainable development as well as the basis for competitiveness through factors such as the strengthening of brand reputation, attracting and keeping talented employees, an increase in efficiency, cost savings, meeting the expectations of society and creating new opportunities for business and contributing to economic growth. In connection with the necessity of the implementation of the sustainable development, business becomes aware of the executor of social objectives and business benefits. The objective of this paper is to introduce indicator the London Benchmarking Group (LBG) as a practical tool used in business to measure the costs and effects of social commitment of companies on the market. The analysis of the literature, simple statistical methods and case studies of several best practice applications of the LBG on the market were the research methods used in the paper. Special attention has been paid to the aspect of how the LBG model enables the evaluation of the costs and effects involved in companies actively participated in the model within years 2013-2016. 
Measuring the countable effects is potentially easy. It is more difficult to estimate the intangible benefits, such as social capital gain or social change. In this context, the tools to measure effectiveness are constantly developing, because it's hard to swap the effects in the material sphere on specific financial data ( Figure 1 ).
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Fig. 1. The Effectiveness of CSR
The most popular and still developing measures of corporate social responsibility are: indicators of the Global Reporting Initiative (GRI), ISO 26 000 and the London Benchmarking Group Model.
However, the most commonly used in the world-standard management, measurement and reporting the effectiveness of social involvement is the LBG model.
The LBG model was formed in 1994 in the UK as the initiative of large companies that want to organize and mature to manage social programs and measure their effectiveness. It allows measuring not only the overall company's commitment, but also verifies what impact it will leave in long-term on the structure of the organization and its immediate environment. The LBG model is also a measure of efficiency and social commitment and the benefits of short-term and long-term impact from the perspective of business and societal benefit. In practical application, it allows also to measure in a holistic manner the incurred outlay by the company on social engagement, short term results and long term effects of this commitment.
The LBG model in practice
The LBG model allows calculation of the value of various resources involved in community activities, such as: provided products, working time of employees, volunteers, measuring the effectiveness of community action and the evaluation of short and long term benefits for the company of their implementation, improving the quality and transparency of reporting commitment society. Also it includes information about management and promotion cost related to the helpful in the process of evaluation system construction of community activities to measure the effectiveness of implemented activities in social as well business perspective.
The principle of the model and its main objective is to measure the effectiveness of community action by reference their effects and results to the incurred costs. This allows for comparison of the effectiveness of actions in relation to other companies or industries (Table 1) . (Table 2) .
events for children across the UK, Ireland and the US. The events reinforce the importance of play and the power of teamwork. In addition, for every child that signs up, Fruit Shoot Mini Mudder makes a donation to Right to Play, a charity which transforms the lives of over one million disadvantaged children across Africa, the Middle East and Asia through the power of sport and play.
Since its inception in February 2015, Britvic has contributed over £15.000 and leveraged nearly another £3000, benefitting 512 children facing adversity. Right to Play has put these funds towards activities which help children acquire important skills around teamwork and help build a brighter future for them and their communities. It also generated much positive PR with thousands of instore retailer displays and online likes on social media (www.britvic.com). Initiatives are targeted at various audiences: children and youth, people with disabilities, young mothers, senior citizens. The Orange company systematically collects information from beneficiaries and local environments, to develop such projects that best match their needs.
Given the wide range of programs, communities with the LBG are able to show a comprehensive image of the involvement of companies. It can be seen, where financial support can be effectively supplemented with other elements, such as services that allow to achieve much better social results.
All of these good practices often are treated as a social innovation. Their effectiveness refers to the economic dimension, but very often has a dimension that returns after years in the form of social change. It specifies the effect of measures to change attitudes, awareness, changing lifestyles, commitment, improving the quality of life and the environment. Also it gives inspiration for other companies how and what for they can implement by? /applying? CSR and the LBD model.
Conclusions, proposals, recommendations
1) In the framework of the sustainable development concept complementation, there is increasing the importance of specific practices that improve the quality of life for people and environment.
On the one hand, sustainable development goals make up the business chances and opportunities and, on the other hand, become a necessary on the market. Responsible actions have increasing importance as a social innovation is seen as element of building competitive advantage and at the same time affecting the financial result.
2) Currently, some barriers to sustainable development, climate change, demographic problems (the ageing of the population) can be surmounted only through innovation. Therefore, CSR is seen as a process and strategy for resolving the most difficult social problems. The entrepreneur shall take action on behalf of their stakeholders and communities, treating them not as a cost but as an investment. At the same time, increasing awareness and understanding of the monitoring of the extent to which the involvement of companies in the community and environmental actions translates into profits.
3) On the market, there can be observed a lack of universal tool or model that can be implemented in company in order to measure the effectiveness of the social commitment of companies and economic effect. One of the helpful tool that allows for the calculation of the value of the company's social commitment is the LBG model. It is based on standardized principles and tools to measure different forms of involvement (financial, in-kind, volunteer work and management costs). Therefore, there is a system that measures the effectiveness of social commitment in view of the short-term benefits and long-term impact from the point of view of the company, and benefits for society. This may mean that the LBG model can be considered not only as one of the effective tools to measure the commitment of the company. It can be also as a verifier of long-term commitment impact to one's own enterprise structures and direct neighbours.
